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Our 2025
Grand Theme

Guiding Ambitions:

Bridging Opportunities.

MSS becomes the place where students’ uncertainty is shaped
into purpose, providing a space to explore, learn, and grow
through guidance, relevant programs, and supportive peers.
Through this process, ambition is no longer just an idea, but a
clear path that students are confident to pursue.

MSS responds by shifting to synergy. By fostering collaboration
across divisions and stakeholders, MSS becomes a facilitator
rather than just a provider. Ideas connect, resources align, and
students no longer navigating alone. By shared goals and
collective effort, ambition gains structure, direction, and
momentum.

At the end of the journey, ambition meets access. MSS bridges
students to real opportunities beyond the classroom, from
experiences and networks to career pathways. What began as
uncertainty transforms into readiness, where students are
equipped, connected, and confident to step forward and claim
their future.

MSS 2025 #GuidingAmbitions
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MSS 2025

Internal Events

MSS Orientation was designed by the HR
Division to formally welcome new members
into the organization while facilitating a
structured introduction to MSS'’s values, culture,
and working environment. The primary objective
of MSS Orientation is to strengthen the sense of
belonging among MSS members by creating
opportunities for meaningful interaction, mutual
understanding, and collaboration through a
series of organized activities.

MSS Orientation was conducted over two days,
from May 12 to May 13, 2025, at The Land of

o)

MSS .
Orientation

Tranquil Night Villa, Puncak.

Internal
Tralning

msss.

MSSENTIALS:
The Essentikls ef MSS]

Excel, Figma, and OBS Werkshop

ama Rabu,16 April 2025 -
14:00 - selesai

9 Seminar APSB Lt.3

GUIDING

MSS FEBUI _ 880:wuiu Q.o el

02

MSSentials: The Essentials of Being MSS is
an internal training program organized to
strengthen the technical and practical
competencies of MSS members. This
program aims to equip participants with
essential skills in the use of key operational
tools, including Microsoft Excel, Figma, and
OBS, which are widely utilized to support
daily activities and cross-divisional
collaboration within MSS.

The training was conducted on Wednesday,
April 16, 2025 at Seminar Room A PSB FEB U,
and was designed to provide hands-on
learning experiences that enhance
participants’ effectiveness and
productivity. Through this initiative, MSS
demonstrates its commitment to continuous
capacity building, ensuring that members are
well-prepared to contribute professionally,
efficiently, and sustainably to the
organization’s overall performance.

MSS 2025
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MSS 2025

Internal Events (3

To ensure consistent performance and effective
coordination across divisions, MSS conducted
monthly KPI meetings involving all 10 divisions
throughout the year. In these meetings, each
division reported its monthly activities and
achievements based on predefined KPI
metrics, allowing progress to be monitored in a
structured and measurable manner.

Beyond evaluation, the meetings also served as a
forum to discuss targets and priorities for the
following month, helping align goals across
divisions. This mechanism was implemented to
maintain balanced performance, strengthen
accountability, and enhance inter-divisional
coordination on a regular basis.

SBU and Main Event Report is a bi-monthly
meeting conducted between MSS and the
Core Management of the SBU and Main

( ]
SBU & Maln Event units. This meeting serves as a formal
Event Report forum for MSS to monitor progress, evaluate

ongoing processes, and gain comprehensive
insights into the development of each SBU
and Main Event.

In addition, the meeting functions as a
platform to ensure transparency,
accountability, and responsibility of the
SBU and Main Event units to MSS as the
governing organization. Through this
al N\ regular reporting mechanism, MSS seeks to
° B strengthen coordination, governance, and
organizational oversight across all units under
its supervision.

MSS 2025 #GuidingAmbitions a
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MSS 2025 cLyB
Highlights, O] [

Tralning, .
Competition

ICLUB MSS FEB Ul 2025 presents the ICLUB Trading
Competition, a nationwide trading challenge for students

interested in the capital markets. The program begins with ® W

o nsst
» »
il ?@ 270 [H]étll—[@ ﬂ
ICLUB Trading Competition 2025
- .
Rank Team Name Cash Balance

an ICLUB Training Session that provides foundational
knowledge on the stock market, investment basics, and
trading strategies, making it accessible for beginners from
all backgrounds. Through real-time trading simulations
and analytical assessments, participants gain hands-on
experience in market analysis, portfolio building, and
strategic decision-making.

2V ONO VN WN =

In Collaboration with: 240+ Participants

PHINTRACO SEKURITAS .
Member of Indonesia Stock Exchange 100+ Participants

International 02

MSS Consulting The grand theme of IMCC this year, “Beyond Carbon:
Case Cha"enge REDefining Enterprise Success for Regeneration and

Equity,” underscores the competition’'s commitment to

o redefining business success beyond financial
CONSULTING R performahce by mtggratmg envirxonmental
CHALLENGE S0 regeneration, social equity, and long-term value

' creation. This vision is implemented through IMCC’s
INDONESIA}
e m———r— dual-track format for university and high school
PRIZE POOL CASH UP TO e o
*IDR'OOO participants, where teams across both levels address
- - real-world business cases aligned with the theme

using age-appropriate strategic and consulting
frameworks.

550+
230+ Teams 9+

In Collaboration with:

IDR 95.000
: m pgnsovion CHUBB'

MSS 2025 #GuidingAmbitions
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As the newest division of MSS FEB U, the Career
Development Division continues to bridge the

gap between academic study and professional o
readiness. Amidst the rising demand for career Ca TTY(I)er
guidance among Management students, the Semlnar

division successfully executed its flagship
Carry(i)er Seminar working program, which
served as a platform for students to gain clearer

direction and practical insight into their career

planning. °2\ Career.Compass)
v @ Charting Your Management Horizons,

Moving beyond its previous online format, this =2J Mapping Opportunities Ahead

year's seminar was held on-site at FEB UI,
focusing on how specialized academic
concentrations shape future career
trajectories. By featuring industry leaders who
shared personal insights on professional growth,

the program achieved high participant gy e
satisfaction, strengthened student engagement,
and reinforced its relevance to the student
body. it esors o resiort

.
+ Career & Hiring Hub: explore internship and
fobopportanings - P ; =]

oL T
https:/fbittyjCarrylermss202!

Total of 100+ Offline Participants P

SAMSUNG |

Continuing its legacy as the biggest Macro
Business Simulation (MBS) competition for
undergraduates in Indonesia, MSS FEB Ul
hosted The 4th Indonesia MBS E-Case

MBS E-C.ase Competition. This year marked the third
Com petlton consecutive year of its partnership with

Top Boss Hong Kong. Building on the
success of previous years, the 2025
committee delivered enhanced value and
improved outcomes for all stakeholders

MBS E-CASE COMPETITION

involved.
INDONESIA 2025
=i sl = The competition ran from April 10th to August
PE...0-L5 i 9th, 2025, resulting in the selection of three
(3000080 . .
T W standout winners: Team Levers, Team Reborn
( BANGKOK ) Rich, and Team Sawadikap. With the first

(_timeline )

winner later sent to represent Indonesia in
o~ Global Round of MBS E-Case Competition in
(toeation ) ) Thailand.

Online via Zoom

200+

:
70+ Teams 100%

or further information:

Mila: +(62) 857-7475-3554
Ichel: +(62) 813-8263-8983

20+ Participating Universities

MSS 2025 #GuidingAmbitions
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Management Insight 2025 is the primary
freshmen  welcoming program of the
Management Student Society, designed to Mana ement
support incoming Management students in their
transition into university life at FEB Ul. Carrying
the grand theme “Navigating New Frontiers:
Building Your Red Legacy,” the program
encourages freshmen to embrace new MANAGEME
challenges while taking ownership of their INSIGHT 2

growth.

The program is carried out through a mentoring
period and the Management Insight main
event featuring sharing sessions with students
and alumni, batch leader election, and
presentations introducing the academic and
organizational ecosystem within the
Management major.

More than 300 freshmen and 50+ mentors
participated across a series of activities
spanning over two weeks.

The Student Development Division focuses
on supporting students’ academic needs by
providing structured and accessible learning
resources, primarily through Million$ and
Menclass. In 2025, Million$ was significantly

Academlc enhanced with a more comprehensive and
Development better-organized database of past exams,

notes, and course syllabuses, supported by
contributions from a wider range of students.

MENCLASS;TUTORS Building on these academic resources,

Menclass, the free online mentoring class, is
consistently conducted during exam periods
to support students in preparing for key
courses. Through online mentoring sessions
and the distribution of curated study
materials, Menclass provides accessible
academic assistance and helps students
strengthen their understanding of essential
subjects.

msER

MILLIONS$/
isiUPDATEL

You can access MILLIONS at:

eeeee

Pen
#Guidin ions i Menclass Mi"ion$
e = sesslons Contributors
— conducted

..........

Total New
‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ e ) 9 o O == participants + Summaries
(across sessions) and Exercises

MSS 2025 #GuidingAmbitions




Annual Report
MSS 2025

The Management Festival (Menefest) is an
annual sports event held by Public Relations

Division. 07

This year, Menefest marks a significant milestone
following a two-year hiatus. The event s
organized into two key phases: a pre-event and a
main event. The pre-event is conducted in
collaboration with the Business
Entrepreneurship Division in the form of a
bazaar at Selasar FEB Ul.

The main event spans five days, featuring a
badminton fun match as its main attraction and
closing with a music performance. The
badminton fun match is held at SOR Ul, while the
music performance takes place at KaFe FEB Ul.

Registered Supporting
10+ Teams 5+ Partners

The Digital & New Economy (DECON) class is
offered every even semester and is organized
by the Business Intelligence Division. Each
session also features a special lecturer. The
topics discussed are closely related to current
developments in the digital and new
economy, such as artificial intelligence, the
gaming economy, the content economy,
and financial technology.

This year, we collaborated with industry
practitioners as our special lecturers,

INEWIECONOMY ). & % ,
ACENTIDEMAND, ¥ I gk " s including Iman Camil, Chairman of Pusaka.io;

GUEST LECTURE DIGITAL AND NEW ECONOMY CLASS 2025

Dhirza Wisesa, Head of Business Planning
and Analyst at Bukalapak; Danny Kosasih,
Founder of Didik.co; and many other
speakers.

[FORIDECON CUASS STUDENTS! EROMIKMM SeMITE!

TS CEIEENEEBEEE) mm i = ‘ f" [ ; ’ ‘ EnI’O"ed SpeCiaI
s . : 75 Students 14 Lecturers

Contact Person

MSS 2025 #GuidingAmbitions
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This year, we transformed Origin Business Club
(OBC) 2025 into a competition based program,
making it a more engaging platform for
students. OBC is designed as a structured
program that focuses on building a strong and
practical business foundation for aspiring
entrepreneurs. Through a series of interactive

RIGIN =

BUSINESSRETYUB

sessions guided by experienced mentors, ) R etaRes © g O

PITCHING STRONG BUSINE! IODELS”

participants develop an entrepreneurial mindset
and construct a solid business model. The
program culminates in a competitive final event, Rp6.000.000

Pitching Day, where ideas are evaluated JCEEEEES Timeline
professionally. -

This year, OBC successfully reached higher
participation, expanded partnerships, and
achieved stronger overall outcomes.

oy bit ly/Registration

24 reams  70- [

Supported by:
ovO NQbUﬂg RUMAH

nihadid, BUMN ‘:‘I TOEN

W& Jakarta

Registration Fee

This year, Visit marks another milestone for
the Public Relations Division. During the

V!Slt In & MSS period, the PR Division successfully
V|S|t 0ut conducted both Visit In and Visit Out

programs to strengthen collaboration and
exchange knowledge with other student
organizations.

Visit In was held in collaboration with the
Business Intelligence Division, where we
invited KMM ITB to FEB Ul, Depok, for a
benchmarking study and campus tour. Visit
Out involved visiting IMCB Bina Nusantara
for a similar benchmarking study and
campus tour.

These programs allowed the PR Division to
gain valuable insights into organizational
management, expand collaboration
opportunities, and enhance the overall quality
of MSS activities.

MSS 2025 #GuidingAmbitions
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Words from

Chairman

In every student’s journey, there comes a moment when ambition feels uncertain.
Goals exist, but direction feels fragmented, shaped by pressure, comparison, and
limited access to the right guidance. MSS exists within that moment, not to
define paths, but to offer clarity when it matters most.

Over time, MSS becomes a place where ambition is quietly guided. Through
shared experiences, collaboration, and a culture rooted in growth, students are
given space to explore their interests, refine their goals, and build confidence. Ideas
connect, perspectives widen, and uncertainty gradually transforms into purpose.
What once felt distant begins to feel within reach, supported by community and
collective effort.

This process is neither instant nor loud. It unfolds through conversations,
teamwork, and challenges that shape character and direction. MSS does not
stand ahead telling students where to go, but walks alongside them, ensuring they
are supported, challenged, and prepared to move forward with clarity.

As we look to the future, MSS stands in
good hands. With trust in those who will
continue this journey, we believe MSS
will keep growing as a strong and
resilient organization. One that remains
grounded in its values, adaptive in its
approach, and committed to guiding
ambition across generations.

With that belief, we move forward with
confidence. Confident that MSS will
continue to be a place where ambitions
are shaped, directions are clarified, and
students are prepared to step into what
comes next.

ristian

Iven Halim

MSS 2025 #GuidingAmbitions a
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MSS 2025
Our . "To become the best

V|S|o N student organization in

management concepts
and actions"

Our
Mission

Emphasizing people development for active
and passive members.

Developing a strong organizational culture.

Optimizing contribution and long-term
relationships with stakeholders.

Working as a partner with Departemen
Manajemen FEB UI.

Fostering our core values as a society of
management students.

Implementing MSS Quantum Leap.

Maintaining relationships with notable MSS
and FEB Ul Alumnis.

MSS 2025 #GuidingAmbitions a
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About

MSS

Organization Value

Teamwork

Openness

Professionalism

Chemistry Within

Organization Structure

Chief Executive Officer

PR 5 5 — isi —| Commisioner — Commisioner — Commisioner
Christian Given Halim CommsIoner

l: i

H
0
Chief Operating Officer Chief Strategic Officer Chief Branding Officer Chief Financial Officer Chief Marketing Officer
Ihsan Septian R. Nathanael Halomoan Chresentia Thelya Ratu Hanifa Felicia Martha S.

The 20th The 22nd
— — —|
PROMS MIST
The 25th
The 19th The 20th MX ICMSS
IMOTION

e + : Koordinatif Konsultatif ~ e—— :instruktif ([__]:Divisions [ ]:Commisioners [ ]l : Menaging Executives B  scu & Main Event

MSS 2025 #GuidingAmbitions
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Mahag | Executives

Profile

Chris started his journey in MSS as a Strategic Leader
Candidate in Business and Entrepreneurship, and continued
as a Strategic Leader in the same division. He believed in MSS'’
future and continued as as its Chairman. He was committed
to upholding MSS' responsibilities, while continuing past
improvements, and led new changes by trusting in it's
remarkable people.

Experience :
° Equity Research at Bahana Sekuritas

Christian Given Halim

Ratu started her journey in MSS as a Strategic Leader
Candidate in Student Development, later serving as a
Strategic Leader in the Research & Development Division. In
2025, she continued as part of the Managing Executives of
MSS as CFO, supporting the organization's financial
management while growing as a strategic and impact-driven
leader.

Experience:
° Corporate Valuation Advisory at PwC Indonesia
° People Advisory at Altha Consulting

° Investment Banking at Bahana Sekuritas Ratu Hanifa

Nathan began his journey in MSS as a Strategic Leader
Candidate in the Student Development Division, later serving
as Strategic Leader of the same division. During his
leadership, he was recognized as Best Strategic Leader, with
the division awarded Best Division for its overall performance.
In 2025, he continued as Chief Strategy, overseeing KPI
monitoring and cross-divisional performance to ensure
strategic alignment and drive continuous improvement
across the organization

Experience:
° Credit Underwriting Intern at Superbank.

Nathanael Halomoan

MSS 2025 #GuidingAmbitions
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Mahag | Executives

Profile

Feli began her journey as a Strategic Leader Candidate in
Career Development and later advanced to serve as the
Strategic Leader. She successfully led and managed the team,
earning recognition as the Best Division in the first half of MSS
2024. Building on her growth and experience within MSS, she
continued her involvement by taking on the role of Chief
Marketing Officer of MSS FEB Ul 2025.

Experience:
° Merchandising Intern at MAP
° Talent Management Intern at Gudang Garam

Felicia Martha S.

Isan’s decision to take the offer as the Strategic Leader
of Project Division SL, had been his definitive turning
point to even greater opportunities ahead of him.
During his time as COO of MSS FEB Ul 2025, he learnt
alot about people, time, and skill that equipped him
moving forward.

Experience :
e Corporate Valuation Advisory at PwC Indonesia
e Business Analyst at Schoters

lhsan Septian R.

Thelya started at MSS as the Strategic Leader of Student
Development. Along with building connections and
supporting new projects, she earned the award for Best
Strategic Leader in the first half of 2024. This path drove her
to continue her journey as part of the Managing Executives of
MSS 2025, overseeing the Public Relations & Business
Intelligence Division.

Experience:
° Marketing Intern at Unilever (ULIP)
° Commercial Intern at Tada

Chresentia Thelya T.

MSS 2025 #GuidingAmbitions
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Management Discussion

and Analysis
Performance Evaluation
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Media and

Content Working

MSS manages a diverse digital ecosystem across multiple platforms, including Instagram,
YouTube, Twitter, TikTok, and LINE, as its primary communication channels. In addition,
MSS operates six affiliated Instagram accounts that cater to specific niche audiences,

enabling more targeted content del

Most Familiar MSS Me

Main Instagram (@mssfebui)

ivery and community engagement.

dia Platform

25.49%

Instagram @sliceofmss 16.08%

Tiktok 11.76%
Instagram @iclubmss 8.24%
Instagram @origin.mss 7.45%

Instagram @_redlab 5.49%

Instagram @wartelmss 5.49%

- Most management
. students recognize MSS's :
- primary Instagram account
- (@mssfebui), followed by :

. citing that the information is
- engaging and up to date.

Linkedin . 0.65%

None of the above . 0.65%

0.00% 10.00% 20.00% 30.00% 40.00%

Hello Studev! m : . .
vourute R . @sliceofmss and the MSS :
OA Line . . .
Bulletin Word (Mading) . TI kT°k account'
Twitter
Linkedin
0.00% 10.00% 20.00%
: ..... SERRRREL. poooooo o Ui . MOSt Followed MSS Media platform
MSS's main Instagram -
: account (@mssfebui) has: —
. the largest follower base, - instagram @siceofmss
. . : Instagram @iclubmss
- followed by the @sliceofmss : ©
: Instagram account. - Instagram @origin.ms
: Moreover, most : | | e R
- Mmanagement students :
. perceive MSS's media -
. . . 0A Line
- content as wuseful, with : rter [ 29%
: 84’6% ratlﬁg It above 4’ : Bulletin Word (Mading) .0.55%

Usefulness of Information Inter

Perceived Quality of MSS Media

est in the Information Timeliness of Information

5000%
000%

4000%
0%

30.00%
0005

200%
200%

000 L

o Average Score .

2 3 4 5

60.00%

200%

Average Score

MSS 2025

#GuidingAmbitions
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Media and .
Content Working

By leveraging its divisional structure, MSS curates diverse content streams that address
students’ varied interests within management, enabling more relevant information
delivery and deeper engagement.

Most Familiar MSS Contents

‘ Internship  Info by :
- @sliceofmss is the most :

Internship Info by @sliceofmss 23.58%

: : e o mes
: recognized content - PR
- among management : ,
. B Investment Info by @iclubmss
; gucens, followed by
: Business & -
. . . None of the above 9.43%
- Entrepreneurship Info : reiosd
S by @orlgln.mss and MSS : Technological Info by @wartelmss
: Memo. . Social Gazzete
0.00% 5.00% 10.00% 15.00% 20.00%
Perceived Quality of MSS Contents
Perceived Usefulness of Overall Satisfaction with
MSS Content MSS Content

3000%

Average Score

30.00%
20.00%
10.00%
0.00% I
2 3 4 5

. Most management students express satisfaction with MSS's content work programs.
- Moreover, the majority perceive the content work programs as useful and relevant.

MSS 2025 #GuidingAmbitions
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Programs

MSS runs a range of academic-focused programs designed to support the learning needs
of management students. These initiatives aim to improve access to high-quality
academic resources, enhance learning support outside the classroom, and strengthen
connections between students and the academic department.

-------------------------------

Most Familiar to Students

Mentoring Class 28.13%

27.68% . Most Mmanagement :
- students are familiar with :
:the  Mentoring Class -
. program, followed by :
- Million$ and Management -
. Insight.

Million$

Management Insight (orientasi

jurusan) EL

Concentration Class 10.27%
Final Project Socialization

Competition Training 6.25%

I g
3
=]
°

None of the above . 0.45%

0.00% 10.00% 20.00%

SRR RR- o 0 0 0 0 00 o UEICEIIILE . Most Accessed program

Million$

" Million$ is the most
- utilized program among
* management students
- within MSS FEB Ul, followed
- by Mentoring Class and
: Management Insight.

Mentoring Class

Management Insight (orientasi
Jjurusan)

Concentration Class

Final Project Socialization

Competition Training 2.47%

None of the above 247%

Perceived Quality of Academic Program
Perceived Usefulness of Overall Satisfaction with Most management
Academic Program Academic Program students perceive MSS's

academic programs as
beneficial. A total of 87.7%
of respondents gave
ratings above 4, while
83.1% reported being

. l satisfied with the
. : - . : academic programs
provided.

MSS 2025 #GuidingAmbitions
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Non-Academic
Programs

MSS Non-Academic Programs are designed to serve as platforms for students to explore
and develop their interests in specific fields within management. These initiatives provide
opportunities for hands-on learning and skill enhancement in areas such as finance,
business, research, and consulting, allowing students to apply their knowledge beyond the
classroom while expanding their practical exposure and professional competencies.

-----------------------------

MSS Consulting Case Challenge

- MSS Consulting Case .
- Challenge is the most :
. recognized

- non-academic
: followed by
. OBC.

iClub (Investment Club)

program,
iClub and :

0BC (Origin Business Club)

None of the above

Most Familiar to Students

34.34%

0.00% 10.00%

Most Participated Non-Academic Program

None of the above

iClub (Investment Club) 20.00%

MSS Consulting Case Challenge 15.38%

0BC (Origin Business Club)

: Although
. MSS's :
- programs is relatively high, :
. participation
- limited, with most students :
* having never attended or

: taken partin them.

0.00% 20.00% 40.00%

Perceived Usefulnhess of
Non-Academic Program

Overall Satisfaction with
Non-Academic Program

s00%

nnnnn

Average Score
6

Perceived Quality of Academic Program

20.00% 30.00%

awareness of .
non-academic -

remains -

Overall satisfaction
averages 5.08 out of 6,
with most students

considering the programs
useful.

Nevertheless, there
remains room to further
enhance the quality and
engagement of these
non-academic initiatives.

MSS 2025

#GuidingAmbitions
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Research &
Study Programs

MSS Research and Study Programs deliver research-based content covering business,
economics, and technological developments within the industry, providing students with
relevant insights that connect academic concepts to current trends.

Most Familiar MSS Research & Study

: Awareness of MSS -
. Research and  Study :
- Programs is relatively
. low. Among students -
- who are familiar, Origin :
-News is the most -

None of the above 41.27%

Origin News 30.16%

Magnified 14.29% . recognized, while :
- Magnified and Wartech
Wartech News 12.29% - News show lower -
. recognition levels.
Perceived Quality of Research & Study
Perceived Usefulness of Overall Satisfaction with
MSS Research and Study MSS Research and Study

uuuuu

Average Score ... HR . I I Average Score
2 3 4 5 6

Despite limited awareness, 86.1% of students who are familiar with the programs consider :
- them beneficial. Most students also agree that the Research and Study Programs are -
- interesting.

MSS 2025 #GuidingAmbitions
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SBUs &

Main Event

MSS SBU and Main Events consist of large-scale events organized under MSS that aim to
provide impactful experiences for management students. These events serve as platforms
for learning, competition, networking, and engagement, while strengthening students’
exposure to broader academic and professional environments.

ICMSS

PROMS

MIST

M[x]

iMotion

None of the above 0.63%

Most Familiar SBU & Main Event

-------------------------------

- ICMSS and PROMS are the :
: most widely recognized -
.SBU and main events, :
- followed by MIST, M[X], and :
. iMotion. :

: Most students also -
. strongly agree that MSS's :
- SBU and Main Events are :
. engaging and :

0.00% 5.00%

10.00%

. well-executed.

15.00% 20.00%

Most

. and Main Events. -
“The majority  strongly
. agree that the ticket -

- prices are worth the value :

. offered.

-------------------------------

Perceived Quality of SBU & Main Event

Perceived Tlcket Value

55555

Average Score

management -
- students have attended or :
- participated in MSS's SBU :

6000%

Q00

2000%

Most Participated SBU & Main Event

Proms 26.00%

MIST

ICMSS 18.00%

MIx] 17.00%
13.00%

iMotion

None of the above

0.00% 10.00% 20.00%

Interest in SBU/Main

Satisfaction of SBU/Main

Event Event

Average Score

MSS 2025

#GuidingAmbitions
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Business & . *
Entrepreneurship

, 92%
i

L ~
Business & Entrepreneurship acts as a medium to support and educate the business
ecosystem within Management and Ul Students. This year, Business &
Entrepreneurship expanded its horizons with a Business Plan Competition +
Workshop Event, and Origin Bazaar to help support Local Businesses from Ul
Students.

Programs & Milestones

Shifted format into Competition type to better

Origin Business cater market demands, overachieved KPI and

Club muchly improved
- N §
Origin Bazaar Successfully catered to 10+ tenants, huge
. satisfaction from both tenants and visitors
. T
- N R EEEIERILIELIEIE
- Released weekly contents, with short form
Origin Contents - reads and videos, as well as articles with
. in-depth studies
\_ J

----------------------------------------------------------

Refurbished branding and marketing, reached
Origin Connect higher registrants than previous year, and as
foundation of Origin Bazaar

MSS 2025 #GuidingAmbitions a
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Business
Intelligence

Business Intelligence division is in charge of maintaining MSS FEB Ul official website
and also facilitates student’s interest in business and technology. Since 2024, DECON
Course were officially part of optional courses at FEB Ul that can be picked by the
students to fulfill their semester credits.

Programs & Milestones

Support operational needs for 14 DECON Class
DECON Course sessions and a guest lecture in collaboration
with HMM ITB.

- S\ e
. Updated all website information and
MSS Website . successfully achieved 100% of the KPI for
. website visits.
\. e T
- N T :
. Successfully created the monthly -
CongREDtulations - CongREDtulations IG post as an appreciation :
- for Management Students' achievements. :
G 5 3
instagram e et s G o e o
@wartelmss 9 P

Instagram.
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Career
Development

Career Development is the youngest division in MSS whose focus is to accommodate
both passive and active member needs of exposure to career development
opportunities. Whether it is an internal initiatives or external collaboration, Career
Development division aimed to stay relevant with current dynamic job market for
Management students in particular. With almost 300 new Management students and
graduates every year, Career Development aimed to enhance its direct and indirect
impact on member's employability in the near future.

Programs & Milestones

i M Introducing new form of career information content
Slice of MSS called “Intern At", showcasing daily routine as an intern

4 N . -
. Visiting one of the biggest FMCG giant in Indonesia, :
- namely Godrej Consumer Product Indonesia (GCPI) .

Company Visit

. Featuring talented student, alumni, and consulting

- professional, accommodating students & undergrads
\ e e e e e et .

Competition Training

Inviting experienced Analyst, Head, C-Suite, and Vice

Carry(i)er Seminar President level professionals

Some other achievement of Career Development division that worth mentioning for
this year, is its collaboration with Boston Consulting Group (BCG). Hosting the campus
hiring event at Faculty of Economics and Business Universitas Indonesia (FEB Ul),
Career Development Division help bridge industry demand with Management
students as the supply, significantly increasing its relevance and impact amongst
members. Not just that, collaboration with BCG also ensure the presence of

professional consultant on the Competition Training Program.
MSS 2025 #GuidingAmbitions a
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99%

KPI Achieved

|}A|man +F

. v

The Finance Division is committed to enhancing students’ knowledge and practical
exposure to finance within the business world. Through our working programs, the
division provides structured opportunities for students to deepen their understanding
of investment practices, financial analysis, and financial decision-making, while
gaining valuable hands-on experience that bridges academic concepts with real-world
business applications.

Programs & Milestones

Successfully conducted a training session attended by

IClub Training Session 100+ participants, featuring two industry experts as
speakers.
( \. ........ e T ..................... ............ ‘....“
. : Organized the first trading competition in collaboration -
IClub Trading - with Phintraco Sekuritas as the trading partner,
Competition : involving 115+ teams, 240+ participants, and
\ y - representatives from 40+ universities.
p N LT
. - Successfully and consistently tracked, followed up, and
Internal Fund Collection . collected 100% of MSS divisional cash funds.
\ J

Published 6 financial news posts and 3
student-written research report posts in collaboration
with IRPro, along with 4 “Findus on Air” mini podcast
featuring financial experts and 10 finance-related
meme videos to enhance audience engagement.

MSS 2025 #GuidingAmbitions G
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Research &
Development

The Research and Development Division serves as the research arm and a key driver
of development within the Management Student Society. Acting as an internal
consultant, the division conducts systematic research, process analysis, and data-driven
evaluations to support stakeholders.

Programs & Milestones

Successfully organized a partnership with KPMG,
engaging 550+ participants, 230 teams, from 9
different countries.

International MSS
Consulting Case 2025

- N\ T .
. Hosted an interactive discussion session featuring

Insight Talks - speakers fromm BCG and Chubb Life, attended by 50+

. participants.

L J

( N < ..
. Served as a consultant for two MSS divisions, -

- conducting data-driven analysis based on survey :

: responses from 100+ respondents across universities

- throughout Indonesia.
g J

----------------------------------------------------------

----------------------------------------------------------

Mini Consultant

----------------------------------------------------------

o . . Recognized as the Best Division for outstanding
Best Division - First Half . s .
of MSS 2025 performgnce, tegmwork quality, and contribution to
MSS during the first half of 2025.

MSS 2025 #GuidingAmbitions a
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Human

Resources 83.2%

WRESOURC

Aiko-Igbal-Ray¥an-Edkhri-Tgdfa-Shara .

The Human Resource Division ensures that everyone in MSS receives equal support
and attention within the organization. We are committed to fostering a positive
environment and optimizing the potential of our members, making MSS a place where
everyone can grow and thrive.

Programs & Milestones

Delivered personalized birthday recognition to 70+
Selamat Ya Kamu MSS members, strengthening member engagement
and appreciation.

- N\ LTt .
. : Managed and led the recruitment process for :
Recruitment . Strategic Leader and Management Trainee programs,
- with an average of 90+ applicants per intake.

K J " llllllllllllllllllllllllllllllllllllllllllllllllllllllllll

p N TTTTTTTTTTTTrrrrrreeeeeeeeeeeeeeeeaeaeaee
. . . Successfully organized the MSS new member

MSS Orientation - welcoming event for 70+ new members.

\ e .

Eval 360 Led organization-wide evaluations involving MSS

members and 12 divisions.

----------------------------------------------------------

. Successfully planned and delivered a social outreach
Giving Back - program for Panti Yatim & Dhuafa Fadhilah lhsan,
. supporting children and underprivileged communities.

----------------------------------------------------------

MSS 2025 #GuidingAmbitions a
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IS -Nesha

Marketing division aims to create and maintain the branding and good impressions
of MSS FEB Ul among management students and the general public. We deliver high
guality contents to reflect our organization culture with creativity.

Programs & Milestones

Designed a total of 103 pieces of varsity MSS

Jacket MSS jackets for the all MSS 2025 functionaries
- N RRRRRRRERE
Redlab : De5|gn.ed a total of 7+ MSS Merchandise and
. advertised them
L J -----------------------------------------------------------
- N T .
. Planned and executed the end to end processes of -
Company Profile - MSS Company profile video and posted it on :
L ) . Youtube

After Movie

Tiktok

. Posted 55 videos and reached 107.9K likes with
. 1000 average tiktok views

----------------------------------------------------------

MSS 2025

#GuidingAmbitions a
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73%

KPI Achieved

Project division is the financial powerhouse of Management Student Society FEB Ul
whose goal is to support the annual financial need of MSS an organization through
various initiatives. From procurement to collaboration, Project division is entitled to
many partnerships with external to ensure revenue streams and external relationships.

Programs & Milestones

Procure a total of 103 pieces of varsity MSS jackets for
Jacket MSS the all MSS 2025 functionaries

4 N . -
RedLab §e|ling over 50+ product pieces, achieving Rp1 Millions +
- in net profit

Event O .. © Continue hosting the 4th Indonesia MBS E-case
vent Organizing - competition and collaborating with Koinsayang
\ B .

Partnering with Samsung Indonesia on the Ul

External Partnerships Samsung UPP, and working along Forisa & ILUNI FEB Ul

Gain over 50+ students for the first year roll-out of the

Billion$ orogram

Despite having relatively lower KPI compare to other divisions, this year's project
division excels quantitatively, exceeding one-year profit target by almost 50%. This
achievements showcase the potential of MSS's earning power as an organization,
however qualitative improvement in planning, organizing, and executing is required.

MSS 2025 #GuidingAmbitions
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Public .
Relations

4 '  P 4| Py 29%

KPI Achieved

Rajaa - Chika - Calista - Angel -/Bivi - Mayra - Raddin

Public Relation division is known to create, build, and maintain good relationships
with all of MSS's stakeholders. We also facilitate publication of other division’s events
and work, external events, and any information for the management students.

Programs & Milestones

Successfully conducted the pre-event, the main event
Management Festival with 16 registered teams, and the closing - a live music
session at KaFE.

- T )
. . - Successfully conducted both Visit In (with KMM ITB) -
Visit In/Visit Out : and Visit Out (with IMCB Binus), exceeding the
\ g B N e
- N R LR E LR R ‘
- Consistently created a bimonthly MSS Memo, a regular -
MSS Memo . 1G posts to highlight the progress of the MSS Divisions :
- and SBUs. :
. 5 ‘
Created Society Gazette content packaged as
Society Gazette keychains, which were distributed to all Management

freshmen.

This year, Public Relations successfully re-ran our annual event, the Management
Festival (Menefest), which had been on hiatus for 2 years. The pre-event, a bazaar, was
organized in collaboration with the Business Entrepreneurship Division, and the
main event was a badminton fun match. This program achieved 100% of its KPI.

MSS 2025 #GuidingAmbitions a
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Student
Development

86%

KPI Achieved

ot
v
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Student Development division supports Management students by addressing their
academic and non-academic needs, while providing an inclusive platform for
students to share their aspirations, feedback, and perspectives.

Programs & Milestones

[ ) Engaged 300+ freshmen and 50+ mentors in a
Management Insight multi-week orientation program that exceeded all
predefined KPIs
. J
- N\ ettt )
. Expanded into a more comprehensive and organized
Menclass - academic database with 60+ new materials from 40
L ) . contributors.
Million$ Delivered. 16 free qnline mentoring :sessions during
- exam periods, reaching over 900 participants.
f ) Supported students for final thesis preparation by
Sosialisasi Tugas Akhir providing clear guidance and alumni insights through
L ) - collaboration with the Management Department.
rSOSTA & Concentration ) Helped students explore Management concgntratipns
Class and'related career paths through alumni sharing
L ) - sessions.

Student Development also advocates for students’ academic needs and aspirations by
serving as a bridge between Management students and the Department of

Management in discussing academic policies and initiatives.
MSS 2025 #GuidingAmbitions a
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25th
ICMSS

Jason-AlsySh- "ValdeEs rdl

"

The 25th ICMSS Capital Market Seminar is the largest and the oldest
student-organized capital market event in Indonesia. The Grand Theme of their
quarter century blues is “The Diverged Trajectory: Reinstating Market Sovereignty
Through Global Disparity.” focuses on current and pressing issues in economics and
the capital markets, providing valuable insights into Indonesia’s evolving financial
landscape.

Programs & Milestones

. Engaged 200+ registrant for the Equity Research
Equity Research Conference with Trimegah Sekuritas as the competition
Conference partner and Tring by Pegadaian as the case study partner.

ital K . - Have completed 4 seminar session with notable speakers,
Capital Market Seminar . such as Dony Oskaria, Pandu Sjahrir, & Jeffry Jouw.

-----------------------------------------------------------

Successfully organized a fun run in collaboration with Hoka

Career Blueprint Vol.lll along with a talk show session from Mandiri Sekuritas.

: Engaged 200+ registrant and managed a networking night

Trading Competition for the delegates at Penn, Jakarta.

-----------------------------------------------------------

ICMSS consistently strengthened its digital presence by delivering weekly financial
insights through the #TGIF series and encouraging interactive discussions through
its FYI content.

MSS 2025 #GuidingAmbitions
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22nd
MIST

MIST is the biggest and the oldest International Marketing Conference, Seminar, and
Training organized by students. In its 22nd edition, MIST carried the grand theme “Shifting
Paradigm: Integrating Conscious Perceptions in the Modern Marketing Landscape,”
emphasizing the shift toward people-centric and personalized marketing in the digital era.

Programs & Milestones

Engaged 200+ delegates through a competitive
platform supported by wondr by BNI and ANTAM
Logam Mulia as competition partners, with BCG
serving as the learning partner.

International Marketing
Case Competition

r N\ Tt )
i Featured 15+ high-profile speakers representing top -

Marketing Festival - management from established and fast-growing

\ e

[ . . ) - Conducted a free public marketing training in
Marketing Training . collaboration with Bluebird.

\ B !

rpade| Pre-Event: MIST & ) - Attracted 200+ registrants through a high-energy
MATCH . padel tournament and an inspiring talk show session.

\ 3 !

MIST also maintained an active digital presence by sharing marketing insights through
weekly #KaMIST articles, and fostering engaging discussions via MISTea content, in
collaboration with notable figures, such as Je m'appelle Andrew and Rahmania Astrini.

MSS 2025 #GuidingAmbitions e
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20th
PROMS

4 \ . » ff}g‘ le
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Project on The Moves (PROMS) is the one and only social event that is annually held by
MSS, which consists of Golden Moves, Waves of Change, Moving Spree Market, &
Movers on the Run. This year, PROMS presents its Grand Theme, “Turning Vision Into
Action: Creating Welfare through impactful change for a Promising Future”

Programs & Milestones

Golden Moves partnered with Kisah Setara to deliver a
Golden Moves meaningful and engaging program that positively impacted
children and their families.

f ) - ‘Waves of Change expanded to Lampung, combining health, -
Waves of Change . education, and environmental initiatives into one impactful

L ) :‘_program.

- R PERPRR P
Moving Spree Market : Moving Spree Market attracted around 30,000 visitors with
(MSM) diverse tenants, entertainment, and workshops.

\ et

Movers on The Run drew 1,000 participants and featured
notable guests, with the event running successfully and on
schedule.

Movers on The Run
(MOTR)

Throughout 2025, the 20th Project on the Moves was brought to life through a series of
impactful initiatives, from community empowerment programs such as Golden Moves and
Waves of Change, to large-scale public events including Moving Spree Market and Movers on
The Run. The journey proudly culminated in a celebratory closing that honored the dedication,
innovation, and collective achievements of everyone involved in this 20th chapter of impact.

MSS 2025 #GuidingAmbitions
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20th
M[X]

Management Exposed is the biggest business and entrepreneurship event held by
management students which consists of business competition, Lapak Loka Bazaar,
and Talkshow. This year, MX presents its Grand Theme, "Redefining Urban Futures:
Technological Innovation and Environmental Harmony”

Programs & Milestones

Organized a Business Plan Competition with 117 registrants,

Nationa! .Business Plan supported by professional trainers and mentors and a Big 4
Competition (Deloitte) company visit program.
- N e .
. Achievements: A total of 5 C-Level Speaker + 1.277 Total
Talkshow : .
- Registrants.
L J -‘ llllllllllllllllllllllllllllllllllllllllllllllllllllllllll
- R PERPRR P
. Collaborated with a music event, participated by a total of
Lapak Loka . . . .
- 45+ tenant registrants and 6.000+ visitors (come and go).
\ et )

Developed business case materials for a Business Case
Competition with Hoshizora Foundation, involving 70
registrants.

Business Case
Competition

Throughout 2025, The 20th Management e[X]posed unfolded through a series of impactful
moments, from the Youth Competition and Business Plan Competition series, insightful company
visits, and engaging Youth Talks, to Lapak Loka x Pekan Raya Niaga at Urban Forest Cipete, and an
inspiring Talkshow at the FEB Ul Auditorium. These milestones proudly marked the official closing
of our 20th mission, concluded with the Final Day of the Business Plan Competition and an
elegant Gala Night, a celebration of collaboration, innovation, and shared achievements.

MSS 2025 #GuidingAmbitions
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19th
IMOTION

Indonesia Marketing Competition (IMOTION) is one of the biggest marketing
competition event held by undergraduate students in Indonesia, in which consists of
Marketing Plan & Case competition, Competition Training , and Talkshow. This year,
IMOTION presents its Grand Theme, "Resonance Marketing: Driving Inclusive
Prosperity by Fostering Connection and Accessibility””

Programs & Milestones

Gained over 700+ registrants while successfully

PROLUTION secured notable speakers resonant with the theme

- N e
Marketing Plaonrl & Mini . Participated by over 80 teams on working along cases
Case Competition - by By U as this year’'s main case contributor

\ J

© Attracted over 300+ online participants while achieving -

Competition Training - 4/5 satisfaction rate on the event
\ B 5

Invited 8 notable speakers and attract nearly 900

Marketing Talk registrants

Building on years of success, The 19th IMOTION is broadening its horizons through the
newly launched Campus Ambassador program. This initiative underscores the
universal importance of marketing, empowering undergraduates from all disciplines to
cultivate a marketer’'s mindset whose often relevant on everyone's every day pain
points. In collaboration with by.U, IMOTION successfully engages tech-savvy youth who
are driven to solve modern challenges with innovative, digital-first solutions.

MSS 2025 #GuidingAmbitions e
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MSS Management
Tralnee

The Management Trainee program is an exclusive initiative designed for first-year
management students to gain first-hand exposure to the organization’s people,
culture, and environment. The program offers a comprehensive and structured
curriculum aimed at developing trainees’ skills and preparing them for future
leadership roles.

MT Curriculum

1 2 3
g Cross Division MT Creative
MT Training Event Program Project: Redsession
4 5 6
Learning Event Project: Performance

Appraisal and Final

Checkpoints MSS Farewell Report

Kunang Btari - Best Management Trainee of MSS 2025

Joining the MT MSS program was one of the best decisions I've ever
made as a new university student at FEB Ul. through this opportunity, |
met so many wonderful people and got to work closely with my division
and with the other MTs. overall, | felt that the MT program allowed me to
learn new things, understand organizational work better, and step out of
my comfort zone )

J
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Our External

Partners

A\ i /
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Indonesia Stock Exchange
Bursa Efek Indonesia

ILUNI FEB Ul

IKATAN ALUMNI FAKULTAS

‘{:};5&%;15 EKONOMI DAN BISNIS
m o ol UNIVERSITAS INDONESIA
N~ 1&; L e
GATSBY LISTERINE HEXOS mandiri %V
— PHINTRACO SEKURITAS
C H l_l B B ¢ DQ SP:CS Member of Indonesia Stock Exchange

Throughout 2025, MSS worked together with 20+
external partners across its initiatives.

And, we would like to express our sincere appreciation to all partners
and supporters who contributed to the success of MSS 2025.

Partner

Testimonial

TOP BOSS - Official Partner of MBS E-Case Com,oetition\

Congratulations on the successful execution of the MBS
E-Case Competition 2025. The smooth delivery, strong
coordination, and overall quality of participant engagement
reflect a solid and professional collaboration, delivering a
meaningful and high-quality learning experience. We look
B forward to the continued development of this flagship
competition in the years ahead. j
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MANAGEMENT STUDENT SOCIETY FEB Ul 2025
LAPORAN KEUANGAN / FINANCIAL STATEMENTS
UNTUK TAHUN-TAHUN YANG BERAKHIR PADA

TANGGAL 31 DESEMBER 2024 DAN 31 DESEMBER 2025



SURAT PERNYATAAN PENGURUS TENTANG TANGGUNG JAWAB DAN
OTORISASI PUBLIKASI LAPORAN KEUANGAN LEMBAGA UNTUK PERIODE
YANG BERAKHIR 31 DESEMBER 2025
MANAGEMENT STUDENT SOCIETY

Atas nama dan mewakili Pengurus Inti Management Student Society (MSS) FEB Ul, kami yang

bertanda tangan di bawah ini:

1. Nama : Christian Given Halim

Jurusan / Angkatan : Manajemen / 2022

NPM : 2206036493

Jabatan : Chairman / Chief Executive Officer
2. Nama : Ratu Hanifa

Jurusan / Angkatan : Manajemen / 2022

NPM : 2206810036

Jabatan : Chief Financial Officer

Menyatakan bahwa :

1. Kami bertanggung jawab atas penyusunan dan penyajian laporan keuangan lembaga;

2. Laporan Keuangan lembaga untuk periode yang berakhir pada 31 Desember 2025 telah

disusun dan disajikan berdasarkan Standar Akuntansi Keuangan Kemahasiswaan;

3. a. Semua informasi dalam laporan keuangan telah dimuat secara lengkap dan benar;
b. Laporan keuangan tidak mengandung informasi atau fakta material yang tidak benar dan
tidak menghilangkan informasi atau fakta material, dan;

4. Kami bertanggung jawab atas sistem pengendalian internal lembaga.

Demikian pernyataan ini dibuat dengan sebenarnya.

Depok, 31 Januari 2025

Chief Financial Officer MSS FEB Ul 2025 Chairman of MSS FEB Ul 2025

Ratu Hanifa Christian Given Halim



MSS FEB Ul

NERACA SALDO AKUN
per 31 DESEMBER 2025
(Disajikan dalam Rupiah Penuh)

Nama Akun

Kas

Piutang Usaha

Piutang Blockgrant
Perlengkapan - Lemari
Akumulasi Penyusutan - Lemari
Utang Reimburse

Aset Neto Tidak Terikat

Aset neto yang berakhir pembatasannya - tidak

terikat
Aset Neto Terikat Temporer

Aset neto terbebaskan dari pembatasan - terikat

temporer

Kenaikan (Penurunan) Aset Neto
Pendapatan Penjualan - Tidak Terikat
Pendapatan Usaha - Tidak Terikat
Pendapatan Bunga - Tidak Terikat
Pendapatan Fungsionaris - Tidak Terikat
Pendapatan Blockgrant - Terbebas dari
Pembatasan

Beban Administrasi

Beban Penyusutan - Lemari

Beban Operasional

Beban ME

Beban Studev

Beban PR

Beban Cardev

Beban MKT

Beban RND

Beban Finance

Beban HR

Beban Project

Beban BE

Beban Bl

DESEMBER 2025

70,536,385

981,760
11,846,560

70,961,825

49,554,625

38,850,000

3,661,000
206,316
981,760

103,565,425

DESEMBER 2024

32,012,485

1,407,200
10,864,800

33,419,685

(56,018,059)
140,803,000
17,333.00
12,250,000

3,754,000
106,776
1,207,200.00
77,605,534
32,021,858
2,428,000
400,192
901,786
1,046,902
19,838,675
63,272,634
5,500,000
4,758,835



MSS FEB Ul
LAPORAN POSISI KEUANGAN
per 31 DESEMBER 2024 DAN 31 DESEMBER 2025
(Disajikan dalam Rupiah penuh)

Catatan DESEMBER 2025 DESEMBER 2024
ASET
ASET LANCAR
Kas 3a 70,536,385 32,012,485
Piutang Usaha 3c
Piutang Blockgrant 3b
Total Aset Lancar 70,536,385 32,012,485
ASET TIDAK LANCAR 4
Lemari - setelah dikurangi akumulasi
penyusutan 425,440 1,407,200
Total Aset Tidak Lancar 425,440 1,407,200

TOTAL ASET 71,387,265 33,419,685

LIABILITAS 5

LIABILITAS JANGKA PENDEK

Utang Reimburse - -
Total Liabilitas Jangka Pendek - -
LIABILITAS JANGKA PANJANG

Utang Jangka Panjang - -
Total Liabilitas Jangka Panjang - -

TOTAL LIABILITAS - -

ASET NETO

Tidak Terikat 6a 71,387,265 33,419,685
Terikat Temporer 6C - -
TOTAL ASET NETO 71,387,265 33,419,685

TOTAL LIABILITAS DAN ASET NETO 82,974,310 33,419,685




MSS FEB UI

LAPORAN AKTIVITAS

UNTUK TAHUN YANG BERAKHIR 31 DESEMBER 2024 DAN 31 DESEMBER 2025

(Disajikan dalam Rupiah penuh)

Catatan DESEMBER 2025 DESEMBER 2024
PERUBAHAN ASET NETO TIDAK TERIKAT
PENDAPATAN
Pendapatan Penjualan - Tanpa Pembatasan 7a - -
Pendapatan Usaha - Tanpa Pembatasan 7b - 140,803,000
Pendapatan Bunga - Tanpa Pembatasan 7c - 17,333
Pendapatan Program Kerja - Tanpa Pembatasan 7d 30,520,226 -
Pendapatan dari Fungsionaris - Tanpa
Pembatasan 7e 38,850,000 12,250,000
Pendapatan blockgrant - Tanpa Pembatasan 7f 3,661,000 -
Pendapatan dari Sponsor - Tanpa Pembatasan 79 81,276,900
AN Berakhir Pembatasan - Tidak Terikat 6b -
Jumlah Pendapatan 154,308,126 153,070,333
BEBAN
Beban Managing Executives - -
Beban Operasional 7h 103,565,425 77,605,534
Beban Administrasi 7i 206,316 32,021,858
Beban Penyusutan - Lemari 7 981,760 1,407,200
Jumlah Beban 104,753,501 109,627,200
Surplus (Defisit) 49,554,625 (56,018,059)
DENGAN PEMBATASAN DARI PEMBERI
SUMBER DAYA
Pendapatan
Sumbangan - dengan pembatasan - 6,000,000
Pendapatan blockgrant - dengan pembatasan 3,661,000 -
Pendapatan blockgrant - terbebas dari
pembatasan -3,661,000 -
Penghasilan investasi jangka panjang (catatan D) - -
Total Pendapatan - -
Surplus (Defisit) - 6,000,000
TOTAL PENGHASILAN KOMPREHENSIF 49,554,625 49,442,941



MSS FEB UI
LAPORAN AKTIVITAS

UNTUK TAHUN YANG BERAKHIR 31 DESEMBER 2024 DAN 31 DESEMBER 2025
(Disajikan dalam Rupiah penuh) (Lanjutan)

ASET NETO TANPA PEMBATASAN DARI
PEMBERI SUMBER DAYA

Saldo awal
Surplus tahun berjalan

*Termasuk Aset Neto yang dibebaskan dari
pembatasan

Saldo akhir

Penghasilan Komprehensif Lain

Saldo awal

Penghasilan komprehensif tahun berjalan***)
Saldo akhir

20,000,000
49,554,625

69,554,625

20,000,000

20,000,000

Total

ASET NETO DENGAN PEMBATASAN DARI
PEMBERI SUMBER DAYA

Saldo awal
Surplus tahun berjalan

Aset neto yang dibebaskan dari pembatasan

Saldo akhir

TOTAL AKHIR ASET NETO

69,554,625

20,000,000




MSS FEB Ul
LAPORAN ARUS KAS

UNTUK TAHUN YANG BERAKHIR 31 DESEMBER 2024 DAN 31 DESEMBER 2025
(Disajikan dalam Rupiah penuh)

ARUS KAS DARI AKTIVITAS OPERASI

Rekonsilasi perubahan dalam aset neto menjadi kas

bersih yang digunakan untuk aktivitas operasi :
Perubahan dalam aset neto

Penyesuaian untuk rekonsilasi perubahan dalam aset
neto menjadi kas bersih yang digunakan untuk aktivitas

operasi :

Depresiasi

Loss Adjustment

Kenaikan / Penurunan piutang

Kenaikan / Penurunan hutang

Kenaikan / Penurunan persediaan

Kas bersih diperoleh (digunakan) dari (untuk)
aktivitas operasi

ARUS KAS DARI AKTIVITAS INVESTASI
Pembelian Peralatan

Penerimaan dari Pembelian Investasi

Pembelian Investasi

Penerimaan dan Pembayaran Uang Muka

Kas bersih diperoleh (digunakan) dari (untuk)
aktivitas operasi

ARUS KAS DARI AKTIVITAS PENDANAAN
Penerimaan kas atas liabilitas jangka pendek
Penerimaan kas atas liabilitas jangka panjang
Pembayaran liabilitas jangka panjang

Kas bersih diperoleh (digunakan) dari (untuk)
aktivitas operasi

KENAIKAN DAN PENURUNAN BERSIH KAS &
SETARA KAS

KAS DAN SETARA KAS AWAL TAHUN

KAS DAN SETARA KAS AKHIR TAHUN

DESEMBER 2025

49,554,625

981,760

(50,536,385)

50,536,385
20,000,000
70,536,385

DESEMBER 2024

(56,018,059)

(1,207,200)
100,600

(57,225,259)

(54,710,259)
86,722,744
32,012,485



CATATAN ATAS LAPORAN KEUANGAN

PER 31 DESEMBER 2025

. UMUM

1. Gambaran Umum

Manajemen Student Society (MSS) FEB Ul adalah organisasi mahasiswa berkonsentrasi dalam
pengembangan orang untuk siswa manajemen dan di bawah pengawasan langsung dari Jurusan
Manajemen, Fakultas Ekonomi dan Bisnis, Universitas Indonesia. MSS didirikan pada 26 Mei 1996
oleh mahasiswa manajemen reguler FEB Ul. Semua mahasiswa manajemen reguler FEB Ul
adalah anggota pasif dari MSS FEB UI.

VISI:
“The best student organization in management concept and action”
MISI:

Emphasizing PEOPLE DEVELOPMENT for active and passive members
Developing a strong ORGANIZATIONAL CULTURE

Optimizing CONTRIBUTION and LONG-TERM RELATIONSHIPS with stakeholders
Working as a PARTNER with Department of Management

Implementing MSS QUANTUM LEAP

Fostering our CORE VALUE as a SOCIETY of FEBUI management students
Maintaining RELATIONSHIPS with notable MSS and FEB Ul ALUMNIS

N o ok e N~

Guna mencapai visi dan misi tersebut, MSS FEB Ul menciptakan program kerja yang
dilaksanakan oleh tiap-tiap divisi di MSS yaitu Student Development, Human Resource, Business
Intelligence, Project, Finance, Business & Entrepreneurship, Marketing, Research & Development,
Public Relations, dan Career Development beserta 5 SBU (Strategic Business Unit) yang terdiri
dari Project On The Moves, Management E[X]posed, IMotion, MIST, dan ICMSS.



2. Struktur Pengurus Inti dan Badan Pengurus Harian

Chairman / Chief Executive Officer
Chief Financial Officer

Chief Operating Officer

Chief Marketing Officer

Chief Strategy Officer

Chief Branding Officer

Strategic Leader of Business & Entrepreneurship
Strategic Leader of Business & Entrepreneurship

Strategic Leader of Business Intelligence

Strategic Leader of Business Intelligence

Strategic Leader of Career Development

Strategic Leader of Career Development

Strategic Leader of Finance

Strategic Leader of Finance

Strategic Leader of Human Resources

Strategic Leader of Human Resources

Strategic Leader of Marketing

Strategic Leader of Marketing

Strategic Leader of Project

Strategic Leader of Project

Strategic Leader of Project

Strategic Leader of Public Relation

Strategic Leader of Public Relation

Strategic Leader of Research and Development

Strategic Leader of Research and Development

Strategic Leader of Student Development

Strategic Leader of Student Development

Strategic Leader of SBU (ICMSS)

Strategic Leader of SBU (ICMSS

Strategic Leader of SBU (ICMSS

Strategic Leader of SBU (ICMSS

Strategic Leader of SBU (ICMSS

Strategic Leader of SBU (MIST)

Strategic Leader of SBU (MIST)

Strategic Leader of SBU (MIST)
)
)

)
)
)
)

Strategic Leader of SBU (MIST
Strategic Leader of SBU (MIST

: Christian Given Halim

: Ratu Hanifa

: Ihsan Septian R

: Felicia Martha Stephanie

: Nathanael Halomoan

: Chresentia Thelya Trianandha
: Nadira Deeva Nuella

: Askia Syasya Harleena

: Nasyauqi Valariq

: Felicia Angeline Widjaja

: Daffa Adli Muzaki

: Annisa Lutfina Fajrin

: Salma Farah Faiza

: Valeria Lisa Savitria

: Aishwarya Akusara Azzahra Jayputri
: Cintanya Aiko Syaila

: Reynard Ahmad Syaifullah

: Athaya Rasyid Adliyan

: Muhammad Gevin Naufal Irawan
: Syaira Shallaisya Rahim

: Michelina Ecclesia Peta

: Bivianca Meira

: Gisela Calista Amadea Krisna
: Fariz Rahman Hakim

: Michael Kidastra Latayu

: Kayla Kamalia

: Fatharani Elisya

: Falito Villienuve Tandra

: Jason Alexander

: Aisyah Rizki Adinda

: Valda Alesia Darmica

: Muhammad Fazli Rabbaani

: Carmen Kiara Indraputra

: Hanaya Michelle Herwinata

: Habel Alessandro Nababan

: Nadira Alisha Putri

: Muhammad Farell Irham Khairy



Il. IKHTISAR KEBIJAKAN AKUNTANSI YANG SIGNIFIKAN

1. Pernyataan Kepatuhan

Laporan Keuangan MSS FEB Ul telah disusun sesuai dengan Standar Akuntansi keuangan (SAK)

Lembaga Kemahasiswaan FEB UI.

2. Dasar Pengukuran dan Penyusunan Laporan Keuangan
Dasar pengukuran sesuai dengan klasifikasi item pada laporan keuangan menggunakan
historical cost.

3. Aset Lancar

a. Kas

Kas merupakan uang kas yang dipegang langsung oleh bendahara MSS FEB Ul maupun yang
terdapat pada rekening MSS yang ditujukan untuk membiayai transaksi terkait organisasi dan

program kerja yang terjadi selama periode kepengurusan tahun 2025.
b. Piutang Blockgrant

Piutang blockgrant adalah pendapatan blockgrant dari dekanat yang belum dicairkan namun
tingkat kepastiannya sudah memadai untuk diakui. Akun Piutang Blockgrant dibuat setiap akhir
bulan dengan mengasumsikan setiap akhir bulan Rancangan Anggaran Bulanan pada bulan

tersebut sudah diterima Dekanat pada akhir bulan.
c. Piutang Usaha

Piutang usaha adalah pendapatan / management fee yang menurut perjanjian akan diberikan oleh
perusahaan pemberi dana namun belum diterima secara kas atau melalui rekening MSS hingga

tanggal 31 Desember 2025.
4. Aset Tidak Lancar

Aset Tidak Lancar merupakan aset yang dimiliki organisasi yang harga perolehannya dapat
diketahui yaitu yang terjadi pada periode kepengurusan tahun 2025. Pada periode ini aset tidak
lancar yang diakui adalah lemari. Aset tidak lancar ini diakui dengan harga perolehan dan dicatat
pada akun Perlengkapan — Lemari. Aset tidak lancar ini disusutkan sesuai dengan umur dan nilai
residu yang telah diestimasi sebelumnya. Metode penyusutan yang digunakan adalah Straight

Line Method atau Metode Penyusutan Garis Lurus. Penyusutan terhadap aset tidak lancar ini.



Nama Aset | Masa Manfaat Tanggal Nilai Nilai Residu Metode
Tidak Lancar Perolehan Perolehan Penyusutan
Lemari 10 tahun 1 Desember Rp Rp 425,440 SLM

2015 12,272,000
5. Liabilitas

Kewajiban yang dimiliki organisasi dicatat pada akun Utang Usaha namun pada periode
kepengurusan 2025 tidak ada transaksi yang menyebabkan munculnya kewajiban sehingga saldo

pada akun Utang Usaha adalah nol atau nihil.

6. Aset Neto
a. Aset Neto Tidak Terikat

Aset Neto yang dimiliki bersifat tidak terikat. Untuk Aset Neto awal dicatat pada akun Aset Neto
Awal - Tidak Terikat karena seluruh aset pada awal kepengurusan bersifat tidak terikat.

b. Aset Neto Berakhir Pembatasan - Tidak Terikat

Aset Neto Berakhir Pembatasan - Tidak Terikat merupakan akun yang digunakan pada saat

pembebasan pembatasan atas pendapatan yang bersifat temporer menjadi tidak terikat.
c. Aset Neto Terikat Temporer

Aset Neto Terikat Temporer merupakan aset yang bersifat terikat temporer.
d. Aset Neto Terbebaskan dari Pembatasan - Terikat Temporer

AN Terbebaskan dari Pembatasan - Terikat Temporer merupakan akun yang digunakan pada saat

berakhir pembatasan atas piutang blockgrant yang bersifat terikat temporer menjadi tidak terikat.

7. Pendapatan dan Beban

a. Pendapatan Penjualan - Tanpa Pembatasan

Pendapatan Penjualan Tidak Terikat merupakan pendapatan yang dihasilkan dari penjualan

merchandise. Pendapatan ini bersifat tidak terikat.
b. Pendapatan Usaha - Tanpa Pembatasan

Pendapatan Usaha Tidak Terikat merupakan pendapatan yang dihasilkan dari management fee
kegiatan eksternal yang dilakukan MSS atas permintaan perusahaan. Pendapatan ini bersifat tidak

terikat.

c. Pendapatan Bunga - Tanpa Pembatasan



Pendapatan Bunga merupakan pendapatan dari bunga Bank Mandiri dan bersifat pendapatan
tidak terikat.

d. Pendapatan Program Kerja - Tanpa Pembatasan

Pendapatan Program Kerja merupakan pendapatan yang diperoleh dari keuntungan operasional
seluruh kegiatan program kerja yang diselenggarakan oleh sepuluh divisi MSS selama satu
periode kepengurusan. Pendapatan ini bersumber dari aktivitas internal maupun eksternal yang
menghasilkan surplus keuangan, dan bersifat tanpa pembatasan, sehingga dapat digunakan untuk

mendukung berbagai kebutuhan operasional organisasi.
e. Pendapatan dari Fungsionaris - Tanpa Pembatasan

luran kas fungsionaris adalah kas yang ditagih terhadap seluruh anggota aktif MSS untuk
membantu operasional MSS. Penagihan ini dilakukan dengan persetujuan seluruh anggota dan

ditagih pada Empat bulan yang berbeda (April, Mei, Juni, dan September).
f. Pendapatan Blockgrant - Tanpa Pembatasan

Pendapatan Blockgrant - Tanpa Pendapatanr merupakan pendapatan yang berasal dari Dekanat.
Pendapatan ini bersifat tidak temporer karena sudah ditujukan penggunaannya yaitu berdasarkan

Rancangan Anggaran Bulanan yang telah dibuat di awal periode kepengurusan 2025.
g. Pendapatan dari Sponsor - Tanpa Pembatasan

Pendapatan dari Sponsor merupakan pendapatan yang diperoleh dari pihak eksternal dalam
bentuk dukungan dana atau kontribusi lainnya untuk mendukung kegiatan dan operasional MSS.
Pendapatan ini tidak disertai batasan penggunaan tertentu, sehingga bersifat tanpa pembatasan

dan dapat dimanfaatkan secara fleksibel sesuai kebutuhan organisasi.
h. Beban Operasional

Beban Operasional merupakan seluruh pengeluaran yang dikeluarkan untuk mendukung
kelancaran kegiatan MSS, termasuk aktivitas divisi, kegiatan team building, serta pelaksanaan
seluruh program kerja selama satu periode kepengurusan. Beban ini mencerminkan biaya rutin

dan strategis yang diperlukan agar organisasi dapat berjalan secara efektif.
i. Beban Administrasi

Beban Administrasi merupakan pengeluaran yang timbul akibat aktivitas administrasi perbankan
pada rekening Bank Mandiri MSS FEB Ul, termasuk biaya administrasi rekening, biaya kartu debit,

serta biaya layanan perbankan lainnya yang terkait dengan pengelolaan keuangan organisasi.

j- Beban Penyusutan - Lemari



Beban atas penyusutan Lemari di ruang sekretariat MSS yang dihitung berdasarkan masa manfaat

dan metode penyusutan (Straight Line Method) yang telah diestimasi sebelumnya.



